
CHANDON GARDEN SPRITZ 

Terms and Conditions (“Terms”) 

1. Chandon Garden Spritz Promotion (hereafter “the Campaign”) is a campaign 

sponsored and supported by Moët Hennessy Diageo Hong Kong Limited (hereafter 

“MHDHK”). 

2. Under the Campaign, the offers of one complimentary glass of Chandon Garden Spritz 

(“Redemption Offers” or Offers”) are redeemable upon successful registration through 

QR scan onsite registration hk.chandon.com at the below locations (hereafter “the 

Premises”) during the Redemption Period (defined below): 

a. Offer 1: Location: Chandon Garden Spritz Pop-up at Hysan Place 

b. Offer 2: Location: Selected partner bars/restaurants (Location may be 

updated from time to time and post on hk.chandon.com) 

3. All participants must have reached the legal drinking age (18 years old or above) to 

qualify for registration and at the time of check-in at the Premises to be eligible to claim 

for these Redemption Offers. Proof of age may be required upon request at the 

Premises. 

4. Participants warrants to MHDHK that all personal information provided is true and 

accurate without any fraud, false entry or age fabrication in submission of personal 

data, or false submission of personal data of others. By registering for the Campaign, 

participants agree to comply with the Applicable T&Cs and any rules and policies of 

the Premises. 

5. Each successful registration under the Campaign is limited to redemption of Offer 1 

and Offer 2 once only. Presentation of proof of registration at the Premises is required 

in order to claim for each of the Redemption Offers. 

6. Redemption Period: Offer 1 is valid from April 28th to May 10th, 2023. Offer 2 is valid 

for one month since the selected participating bar/ restaurant’s starting date or until 

further notice. The redemption code for the Offers will no longer be valid upon expiry 

of the Redemption Period.   

7. The Redemption Offers are subject to the availability at the Premises and are on a 

first-come, first-served basis. The Offers are to be consumed within the Premises. 
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8. The Premises reserve the right to suspend the redemption at the Premises if their 

personnel have reason to believe that any disorderly or uncooperative conduct of the 

participants and consequences following the consumption of alcoholic beverages at 

the Premises may cause the Premises to contravene any of the restrictions and 

conditions that the Premises are subject to.  

9. MHDHK accepts no responsibility or liability for any delay or failure by the selected 

bar/ restaurant in the redemption (including consumption) of Offers.  

10. The Redemption Offers cannot be transferred, exchanged, or redeemed for purchase 

of other food & beverage (including other Chandon drinks listed at the Premises) or 

cash at the Premises. 

11. The Premises reserve the right of final decisions to any disputes in connection with 

the redemption of the Offers at the Premises.  

12. MHDHK is not responsible for any matter in relation to registration submission delay, 

loss, or any information transmission error due to technical problems, including but not 

limited to any issues related to computer or internet network. 

13. MHDHK is not liable for any services (including catering services) provided by the 

Premises or any claims of losses or damages in connection with this Campaign and 

the redemption of the Offers.  

14. By participating in the Campaign, participants agree to comply with and be bound by 

these Terms and any other applicable terms and conditions relating to the Campaign 

(“Applicable T&Cs”). MHDHK reserves the right to disqualify any individual it finds 

violating any of these Applicable T&Cs, or tampering or attempting to tamper with the 

operation of the Campaign.  

15. MHDHK may amend any of these Applicable T&Cs without prior written notice from 

time to time and reserves all rights to final decisions in relation to the Campaign. 

16. All Applicable T&Cs are written in English and translation of other languages may be 

provided for convenience. In the event of any inconsistency between the English 

version and any foreign language versions, the English version shall always prevail.  

17. By participating in this Campaign, participants consent for MHDHK to collect and use 

their personal data in accordance with these Terms, the Personal Data (Privacy) 

Ordinance (Cap. 486) (Ordinance) of the Hong Kong S.A.R., and other applicable data 



privacy regulations.  MHDHK will also use and handle your personal data as set out in 

its Privacy Policy, which can be viewed at https://privacy-policy-

ap.moethennessy.com/EN.pdf. The Privacy Policy contains information about how 

participants may opt out, access, update or correct their personal data, and how to 

make a complaint to the Data Protection Officer at MHDHK for any misuse or data 

incidents relate to the mishandling of their personal data. 

18. Persons of legal drinking age and older are advised to drink responsibly in 

consideration of personal health conditions and the safe drinking levels recommended 

or regulated by the relevant legislative council and/or regulatory authorities (including 

but not limited to Department of Health).  
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